
We are working through all of our own brand products to identify, reduce and 
remove any unnecessary plastic packaging. This has included:

• Removing 5p plastic carrier bags from all stores and offering customers a 
range of reusable bags.

• Introducing the option of using large reusable paper carrier bags in all of our 
stores.

• Allowing customers to use their own containers at our Market Street Butcher 
and Fishmonger counters in June 2018 (which has removed 1.8 million meat 
and fish trays equating to 35 tonnes a year).

• Rolling out loose fruit and veg areas into more stores, offering customers up 
to 127 fruit and vegetable varieties all in one aisle - making it easy for our 
customers who want to do a plastic free produce shop.

• Removing small plastic fruit and vegetable bags from our greengrocery 
aisles, and replacing them with paper bags.

• Completely removing expanded polystyrene from all Morrisons food and drink
products.

• Offering Recycling Points in the entrance of all of its stores for old plastic 
bags and film;

• Stopping making any new own brand products using black plastic packaging.
• Removing plastic packaging from our full range of own brand eggs.
• Completely removing plastic from some fruit and veg, including British 

summer cucumbers, asparagus and rhubarb.
• Trialling reverse vending machines to incentivise customers to return plastic 

bottles.
• Making water freely available in our cafés and filling stations for customers 

who want to refill their water bottles.
• Offering customers the option of using their own travel mugs for hot drinks at 

our cafes, barista bars and food to go stations, instead of using disposable 
coffee cups. We offer customers a 25p discount at our barista bars when they
use their own cups.

• Only using paper drinking straws in our cafes, and removing boxed plastic 
straws from sale – replacing them with paper straws.

• Only stocking cotton buds with paper stems, rather than plastic ones.
• Prohibiting the use of microbeads in our own brand products, ahead of 

legislation.
• Ensuring that our own brand nappies, absorbent hygiene products, wet 

wipes, cotton wool and sanitary protection products are labelled with the 
industry recommended ‘Bag It, Bin It, Don’t Flush It’ logo.

• Adding front of pack logos to our biggest selling lines (e.g. toilet roll and 
bread bags) to highlight when packaging film can be recycled in store at one 
of our recycling points.

These changes have removed 9,000 tonnes of unnecessary or problematic plastic 
each year. We recognise that there's more work to do and are working hard to 
improve our plastic reduction even more this year.


